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The State of the American Teen

The State of the American Teen
Luke 12:54-56

54 Then Jesus turned to the crowd and said, “When you see clouds beginning to form in the west you say, ‘Here comes a shower.’ And you are right. 55 When the south wind blows, you say, ‘Today will be a scorcher.’ And it is. 56 You hypocrites! You know how to interpret the appearance of the earth and sky, but you can’t interpret these present times.”
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2____________________________________________________________________

3____________________________________________________________________

4____________________________________________________________________
There are more teens than ever.

What they are is what America will become.
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Phase 1:  Massive Awareness and Engagement


A National Coalition:  Leaders and all church members

· Jerry Falwell

· Joyce Meyer

· Kay Arthur

· John Maxwell

· Jack Hayford

· Jack Graham

· Dennis Rainey

· Chuck Colson

· Josh McDowell

· Benny Hinn

· Bob Reccord

· Pat Robertson

· Greg Laurie

· Gary Bauer

· Hank Hanegraaff

· National Assn Evangelicals

· Daystar network

· American Family Assn

· TBN

· INSP

· Family Research Council

· Traditional values Coalition

Phase 2:  Equipping the Youth Pastor

· Double and Disciple Your Youth Group

Phase 3:  Equipping Teens to Win Their Generation

· Personal Growth:  www.battlecry.com
· Massive Events:  Acquire the Fire

· Field Training:  Global Expeditions

· Leadership Training:  Honor Academy

Phase 4:  Community and Discipleship

· Battlecry.com

· E-Strategy

· Research and Analysis

· George Barna

· Local Support

For more information visit www.battlecry.com.

The Battle Plan

	1

AWARENESS AND EDUCATION

Battle Cry Partners

Hundreds of leading ministries have linked arms

and joined us

PR Strategy

National PR firm is leading this effort
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Legislative Strategy

National influence and lobbying efforts

	2
TRAINING AND DISCIPLESHIP

Battle Cry Discipleship and Training Resources

We must work together to equip our local youth groups

and leaders

Honor Academy

Training our teens to become leaders in this fight

Global Expeditions

Hands-on evangelism training


	3

EVANGELISM AND GROWTH

Battle Cry Events

A series of world-class stadium and arena events plus

local leadership summits

Media

Top national artists will be creating music and video

resources for teens and youth groups

Fundraising

Funding to update local youth groups and

build their infrastructures

	4

COMMUNITY AND DISCIPLESHIP

Battlecry.com

A powerful website and e-strategy that utilizes the latest

technology to create community and viral networking

Research and Analysis

National tracking, measuring and reporting the

positive effects of the Battle Plan

Local Support

Localized support for youth leaders

and their groups



 FOR THE FIRST TIME IN AMERICAN HISTORY:

1. There are only ___% Bible-based believers.

___% WWII

___% Boomer

___% Gen X

___% Millenials

Our current society with ___% Baby Boomers as Bible-Based Believers:

· Increasingly perverted TV, film, music and video games.

· Proliferation of Internet pornography.

· Rise of activist government officials promoting gay marriage, attempts to remove the Ten Commandments from public buildings and attempts to remove God from the Pledge of Allegiance.

What does a nation with ___% evangelical Christians look like? 

· Netherlands Legalized Euthanasia. 

· Pastor arrested for preaching Biblical perspective on homosexuality. 

· Scotland 14 years old consenting age.

· Nudity in newspapers in England.
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· More than 2/3 of all adults who have given their lives to Christ made their decision before the age of ___.

· More than __________ people exit that impressionable, fruitful, teenage phase of life every year.

We have ___ years to turn around the 4%.

 FOR THE FIRST TIME IN AMERICAN HISTORY:

2. Youth are saturated with media influence.  Media Saturation.

· Teens watch _______ hours of TV per day. 

· Combined with Video games and video movies, teens may spend anywhere from _______ hours per week in front of the screen.

· Every hour _____ scenes include a sexual topic.

· Teens listen to nearly ____ hours of radio a week.

· More than _____% of teen-targeted radio segments contain sexual content.

· _____% of top-selling CDs contain sexual content that is “pretty explicit” or “very explicit.”

FOR THE FIRST TIME IN AMERICAN HISTORY:

3. We live in a sexualized culture.  Sexualization of Society.

· The most watched teen network is MTV, where more than _______ soft porn images are broadcasted every week.

· Teens who watch a lot of sexualized programming are ___________ to engage in sexual intercourse themselves.    (Study by the RAND corporation)

· Average age of first sex: _____ years old.

· Average length of first sexual relationship: ______ months.

· _____% of adolescents report having first sex during the same month as the start of the relationship.

· _____% of teens ages 13 to 16 know what oral sex is, and more than _____ of them say they know at least a few 13-14 year olds who are having oral sex. (NBC and People Magazine).
· Each year, approximately _____________ cases of sexually transmitted diseases are contracted by teens. (U.S. Center for Disease Control).
· Every day, _________ teenagers in the US become infected by an STD.

· This year, nearly ___________ teens will become infected.

· About _______ of the nation’s sexually active teens have been infected by an STD.

· Every year, approximately _________ teenagers become pregnant. (U.S. Center for Disease Control).

· In 2000, some __________ children were born to girls age _____ or younger.  Nearly all these teenage mothers were unmarried.

· More than _____ of all teenage pregnancies in the U.S. end in abortion. (C Trends Data Bank).
“The impact of television viewing is so large that even a moderate shift in the sexual content of adolescent TV watching could have a substantial effect on their sexual behavior.”

–Rebecca Collins, a RAND Corporation psychologist who led the study

FOR THE FIRST TIME IN AMERICAN HISTORY:

4. We have point and click pornography.

· The largest consumer of internet pornography is, currently, young people ages ________.

· Average age of first internet exposure to pornography is _____.

· Impotency Industry: Destroying healthy sexual relationships in marriage.

· Porn industry grosses 57 billion dollars per year.  

· There are ______ pornographic websites.

· There are ______ pornographic emails on a daily basis.

· _____% of 15-17 year-olds have had multiple hard-core porn exposures.

· _____% of 8-16 year-olds have viewed porn online (most while doing homework).

Conclusion:

For the first time ever:

· There are only 4% Bible-based believers.

· Youth are saturated with media influence.

· We live in a sexualized culture.

· We have point and click pornography.

The Battle Plan

How did we get here?

We have plenty of churches, Christian books, television, websites, radio, ministries, bands, festivals, and conferences…

After surveying hundreds of leaders, we’ve identified some systemic issues affecting the church:

· Pastors disengaged from youth ministries.

· Lay people disinterested in youth.

· Meager finances for youth ministry.

· Inadequate youth pastor training.

What can be done?

The goal is 100,000 churches fully engaged in reaching this generation by doubling and discipline their youth group each year for the next 5 years.

